DOCUMENT
Qualitative Sample Justification Guide
Guía para justificar tu muestra cualitativa
Study: [study name]
Lead: [person or team]
Data collection: [individual interviews / focus groups]
Date: [date]
Part 1. Before fieldwork: justify your sample
Mark where your study sits on each dimension and write down why. The dimensions trade off against each other: they are not added up.
1. Study aim. How broad is the aim of your study?
[ ] Narrow: one specific task or moment
[ ] In between
[ ] Broad: a whole experience or several contexts
Why: [ ]
2. Sample specificity. How close are your participants to the experience you are studying?
[ ] Dense: precise recruitment criteria, seeking variation within the experience
[ ] In between
[ ] Sparse: broad criteria or convenience recruitment
Why: [ ]
3. Established theory. Does your study build on an existing theory or framework?
[ ] Yes: a specific framework guides the interview guide and the analysis
[ ] Partly
[ ] No: the study is exploratory
Why: [ ]
4. Quality of dialogue. How do you expect the interview conversations to go?
[ ] Strong: the interviewer knows the topic and has interviewing practice
[ ] I can't anticipate it yet
[ ] Weak: little interviewing practice, or a topic that is hard to talk about
Why: [ ]
5. Analysis strategy. How will you analyze the data?
[ ] In depth, case by case: narrative or discourse analysis
[ ] A mix of both
[ ] Cross-case: shared patterns across participants, as in a thematic analysis
Why: [ ]
Empirical reference. In Hennink and Kaiser's (2022) systematic review, most of the 16 tests with interviews reached saturation between 9 and 17 interviews, and the four comparable tests with focus groups between 4 and 8 groups. It is a starting point, not the number for your study.
Initial estimate: [number] [interviews / focus groups]
Justification paragraph: [Summarize the five dimensions and the initial estimate. End by saying that the sample size will be revisited during fieldwork.]
Part 2. During fieldwork: assess saturation
Method by Guest, Namey and Chen (2020). Record interviews in the order you conducted them, and count codes at a single level of your codebook. A new code is one that did not come up in any earlier interview.
Base size: [ ] 4 (recommended)  [ ] 5  [ ] 6
Run length: [ ] 2 interviews  [ ] 3 interviews
New information threshold: [ ] 5% or less  [ ] 0%
	Interview
	New codes
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Codes in the base (sum of the first [4 / 5 / 6] interviews): [ ]
Each run adds up the new codes of its interviews and divides them by the codes in the base. Runs overlap: they move forward one interview at a time. The first run at or under the threshold closes the assessment.
	Run (interviews)
	New codes
	Over the base (%)
	Meets the threshold?
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Saturation at interview: [number], reported as [number]+[run length].
Sentence for the report: With a base size of [ ] interviews and runs of [ ], the [ ] new information threshold was reached at [ ]+[ ] interviews (Guest, Namey and Chen, 2020).
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